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ABSTRACT

This study attempts to elucidate the influence of media on the perception of crime-related
apprehension using a sample from Pakistan. In particular, this study explores how people interpret
media and how that interpretation affects their contextual fear of crime. The aim of this study is to
determine if variables like home location (rural versus urban) and certain socio-demographic traits
are significant in how people understand media information related to insecurity. Ten of the
participants in the fifteen structured interviews were from rural areas, and five were from
metropolitan areas. One of the most notable conclusions is that it is difficult to uncover a clear link
between media intake and insecurities. Instead, a multitude of interpretations surface, making the
media's impact on the fear of crime unpredictable. This analysis reveals that a number of factors,
including sensationalism, temporal proximity to the occurrence, the practicality of news coverage,
and geographic immediacy to reported crimes, are important variables. Essentially, this study
highlights the value of qualitative research in examining this thematic domain through experiential
and discursive lenses by providing a complex knowledge of insecurity that is obtained from a variety

of viewpoints and approaches.
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INTRODUCTION

According to Surette (2007), the media is the main
source of information for the general public on crime.
Dixon and Linz (2000) found that criminal activity
was covered in about 30% of news items from a
variety of mass media outlets, including print and
broadcast. According to Reiner's (2007) theory, the
public's impregssion of crime prevalence is distorted
by the mass media's disproportionate emphasis on
violent offences, which discourages people from
fully engaging in public interactions. In a similar
vein, Gibson (2014) argues that media
representations of crime in American cities raise
public fears of crime and therefore reduce social
interaction.

Information about crimes is disseminated in both
written and visual formats on a range of media
platforms, including blogs, social media, and other
sources (Srinivasa & Thilagam, 2019). To be more
precise, there are two main causes that why crime has
become common on television: first, because it is a

fundamental element of entertainment, crime is
inherently linked to it; second, television stations
find that covering crime and violence is quick, easy,
and affordable (Soola, 2007; Altheide, 2003).
According to Gabriel & Greve (2003), fear of crime
is a complex spectacle that encompasses
behavioural, cognitive, intellectual, and emotional
responses to crime or signs associated with it. To
explain why some people or places are scarier than
others, a number of theories have been put forth.
Social, environmental, and personal frameworks
(such as group efficacy, absence of street light or
darkness, sex or gender) are included in the context
of these theories. Prior studies (Cashmore, 2014)
have used both qualitative and quantitative
approaches to examine the association between
media consumption and the fear of crime in this
context.

According to Ditton et al. (2004), 41% of the studies
that looked at the relationship between media
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exposure—that is, watching television and
newspapers—and fear of crime showed a positive
correlation, while 59% did not. After focusing on
Trinidad, Chadee and Ditton (2005) concluded that
the outcomes evidently designate that there is no
relationship between fear of crime and the media".
The detection of criminal activity carries the risk of
producing several negative consequences for the
broader public. People who have an overwhelming
fear of becoming victims are more probable to have
lesser levels of psychological and mental well-being
and lower levels of physical functioning (Jackson &
Stafford, 2009). This anxiety can present with a
range of symptoms, including decreased mobility,
depressive symptoms, and the beginning of mental
health issues (Stafford, Chandola, & Marmot, 2007).
Furthermore, extremely thoughtful activities like
evading community and public places and falling
social connections are frequently taken by nervous
people (Melde, Berg, & Esbensen, 2016). The
deterioration of personal well-being has both
concrete and abstract social and economic
repercussions at a larger societal level, such as
financial strains on public health services and a
reduction in general quality of life (Dolan &
Peasgood, 2007).

But the media "have emerged as a potent conduit for
disseminating messages crucial to individual
cohesion and the construction of their own identity,"
as some writers, such as Leal (2010), have said. As a
result, considering the media's dual purposes of
providing information and entertainment as well as
its incorporation of news and content pertaining to
crime, it is important to investigate, using qualitative
methods, how these types of messages are received,
acknowledged and interpreted as well as how they
affect people's fear of crime. In order to better
understand how people's residential environments
whether rural or urban and the relationships they
cultivate within them affect how they perceive the
media and how news shapes their fear of crime, a
gualitative study using semi-structured interviews
was conducted.

Sociodemographic characteristics that are described
in the literature to understand the phenomenon of
fear of crime include things like gender, age,
ethnicity, and economic status (e.g., Pain, 2001;
Rader et al., 2007). For a variety of reasons, people
may believe they are more vulnerable to the threat of
crime: they may believe they are easy pickings for
victimisation, they may expect serious consequences

from crime, and they may believe they have no
control over stopping criminal activity (Farrall et al.,
2007). Some people may associate certain crimes
with serious repercussions because they believe they
are particularly susceptible to such crimes (Warr,
1987).

Furthermore, internalising ideas about women's
vulnerability (due to perceived lack of physical
strength, for example) and the idea that women's
bodies are easy pickings for crimes like rape
(conceptions that are frequently bolstered by societal
messages, including those propagated by the media)
can make women feel more fearful and encourage
them to take extra precautions to protect themselves
(Campbell, 2005). The fear that women experience
can be divided into two categories: social weakness,
which is impacted by social support networks,
financial and economic status, and access to the
social and material resources, and which contributes
to high levels of fear among underprivileged cultural,
ethnic and socioeconomic minorities; and physical
vulnerability, which is related to the evaluation of a
person's physical strength and ability to defend
against aggression and is frequently cited to explain
why women fear crime more than men do (Franklin
et al., 2008).

Literature Review

The debate about how to measure and characterise
fear of crime began more than 50 years ago, and it is
still continuing strong today (Hart et al., 2022). But
from the middle of the 1990s, researchers have
become more and more interested in measuring fear
of crime (May & Dunaway, 2000).

In their comprehensive review of the literature (N =
547) on fear of crime published in the preceding 25
years, Hart et al. (2022) concluded that "there exists
no singular, universally accepted definition of fear of
crime within the established literature.”" Researchers
generally concur that fear of crime is a
multidimensional construct, encompassing
interconnected affective, behavioral, and cognitive
responses to an immediate and perceived threat of
crime (Leon et al., 2020; Pryce et al., 2018). The
correlation between fear of crime and different
sociodemographic traits is continuously visible in
studies, even with differences in assessment
techniques. Women are more likely than men to
experience fear, according to a number of studies
(Pryce et al., 2018; Tandogan & Topcu, 2018).
Collins (2016) conducted a meta-analysis which
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found that women consistently show higher levels of
fear of crime than men. This pattern was also seen in
studies involving samples of college students.

The "victimisation perspective" holds that those who
have dealt with crime, whether directly or indirectly,
ought to be more fearful than those who have never
dealt with it. Victimisation experience is a powerful
predictor of fear of crime in most statistical models
that try to explain variations in felt safety. However,
there is inconsistent data in the literature about the
association between crime fear and victimisation.
The results of these studies vary, despite the fact that
many scholars have observed that people who have
experienced crime in the past are more likely to fear
it (Andreescu, 2015; Callanan, 2012).

Fear of crime frequently results from the perception
that social norms that control behavior—Iike
neighbourhood cohesiveness are eroding. These
norms represent common social concerns and elicit
appropriate emotional and behavioural responses
(Hale, 1996). Even in places with comparatively low
crime rates, social and physical manifestations of
community incivility can represent societal
deterioration and arouse fear of crime (Franklin et al.,
2008).

Because they feel involved and supported by their
neighbours, those who live in high-crime regions
with great community cohesion may be less afraid
(Hale, 1996). According to Franklin et al. (2008),
public behaviours, social integration and connection
within the local community, and environmental
organisation all have an impact on people's fear of
crime. A person's fear of crime might also differ
depending on their particular location, such as
whether they live in an urban or rural area. Feelings
of security are usually associated with stronger and
longer-lasting social bonds in rural settings, partly
due to the belief that these places are safer from
urban threats (Little et al., 2005).

The investigative relationship between criminal’s
fear and the victimization has produced contradictory
outcomes (Evans and Fletcher, 2000; Hale, 1996;
Hill et al., 1985). According to Hanslmaier (2013),
for instance, those who had been victims of crime in
the two years prior to the study reported significantly
higher levels of fear than those who had not recently
been victims, and those who have never been victims
are more likely to fear crimes taking place (Wilcox
et al., 2006).

Some  researchers contend that indirectly
experiencing victimization—through a family

member, friend, neighbour, or community member,
for example—can have a substantial impact on one's
fear of crime, which helps clarify the complex
dynamics of this relationship (Rader et al., 2007).
This idea, known as "vicarious victimisation," is
what happens when people are exposed to the
experiences of victims of crime, which changes how
they view crime (Hale, 1996). Personal experiences
alone may not be as effective in influencing how
people perceive crime as the addictive nature of
crime information, especially when it comes from
mass media outlets (Lupton & Tulloch, 1999).

As was previously said, people get their impressions
of crime rates from both direct observation and
indirect sources including radio, newspapers,
television, and the internet (Mastrorocco & Minale,
2018). Many explanations have been proposed to
explain how media consumption contributes to
criminal fear. George Gerbner's Cultivation Theory,
which gained popularity in the 1960s, is one notable
theory. People who watch television frequently—
especially those who use to watch television for more
than four hours a day—tend to believe that society is
more violent because crime is portrayed in the media
as a significant and pervasive threat, according to
empirical research by Gerbner and Gross (1976)
(Reiner, 2002). Through the other researches, the
relationship between the consumption of media and
the fear of crime has been confirmed as depicted by
research of Dolliver et al. (2018) and Boda and
Szab6 (2011).

An alternative viewpoint called the Substitution
Thesis contends that exaggerated portrayals of crime
on television may lead people to perceive crime more
frequently, especially those who have not personally
experienced victimisation (Romer et al., 2003). This
hypothesis is considered as social networks,
individual understandings, and the influence of
media and its stories on the perception of the fear of
crime. On the other hand, the Resonance Thesis
suggests that terror is heightened when media
representations match personal experiences because
those representations validate people's past
experiences in reality (Weitzer & Kubrin, 2004).
Research like that conducted by Doob and
Macdonald (1979), which discovered that people
living in high-crime urban areas tended to watch
more television and showed higher levels of fear,
particularly when exposed to violent content, lends
credence to this opinion. These theoretical
frameworks highlight the various ways that the
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perception of terror is influenced by societal
environment, media portrayals, and personal
experiences. They also clarified the nuanced
connection between media use and criminal anxiety.
The first studies on the connection between
television and terror were released in 1976 by
Gerbner and Gross. They found that television
programming fostered a general worldview by
conveying a rather uniform ideological message.
Later perspectives, as highlighted by Gunter (2008),
however, demonstrate that the relationship between
fear and television can vary significantly based on
the specific programming's content as well as the
sociocultural characteristics of the viewers. These
variables can then interact with other social factors
that influence the media's effects. Because an
audience's experiences are significantly influenced
by age and gender in particular, researchers such as
Eschholz et al. (2003) have begun to assess whether
the effects of media are constant or change
depending on the characteristics of the audience.
Investigating what drives people to consume media
content is necessary to comprehend how media
consumers are impacted (Zillman & Wakshlag,
1985). Furthermore, knowing how the media
contributes to people's fear of crime depends on how
people perceive the form and content of news as well
as how they interpret the information that is
presented. Heath and Gilbert (1996) draw attention
to how news is framed, emphasising the importance
of realism and sensationalism in affecting the
public's fear of crime. Sensationalist media
depictions of crime frequently emphasise
unfavourable imagery, which feeds viewers' anxiety
(Heath & Gilbert, 1996), but viewers who believe
that television is realistic are more likely to be
swayed by it (Potter, 1986). Fear of crime is also
significantly influenced by the perceived reliability
of the information source (Rogers,2005).

Methodology

Two criteria were used to determine the makeup of
the sample: first, fifteen individuals were contacted
by phone and purposefully selected based on the
research objectives and accessibility; second,
participants were asked to recommend other
probable or potential participants (snowball
sampling), who were then communicated by the
researchers; in total, fifteen individuals were
interviewed, eight of whom were female and seven
of whom were male. The sampling procedure was

designed to guarantee heterogeneity based on
important variables like age, gender, and place of
residence (rural and urban), in order to capture a
range of viewpoints. Five of the people lived in
metropolitan regions, and the remaining ten were in
rural Pakistan. Age-wise, seven people in the 20-25
age range, two in the 26-45 age range, three in the
46-55 age range, and two in the 56-60 age range
were noted. The sample's ten workers and five
students represented a wide range of professions,
including engineering, law, home care, and
mechanics. After the interviews, it was discovered
that 8 people had been directly victimised whereas 7
had not. Four appealed stealing/theft, robbery, or
attempted robbery, two reported sexual harassment,
three reported threats or persecution, and one
reported physical aggression among individuals who
had experienced victimisation.

Methodological Procedures

The sample's participants were interviewed from
December 2023 to January 2024. To prevent
explanation bias, the study's initial objectives were
stated clearly and concisely. The study's anonymity,
confidentiality, audio recording, and the freedom to
leave at any moment without consequence were all
explained to the participants. After clarification,
interviews were arranged; owing to practical
limitations, they were held in either the individuals'
homes or public areas. On average, the interviews
lasted between thirty and sixty minutes.

Interview Script and Analysis

Structured interviews were used as a qualitative
strategy to achieve the predetermined goals, which
helped uncover hidden patterns and nuanced data.
Adapted to the research aims, the interview script
was designed to promote conversation while
facilitating the introduction of fresh ideas pertaining
to the research theme. The screenplay was divided
into three main sections: suggested questions, sub-
dimensions, and primary dimensions.

These dimensions included a wide range of topics,
including the meanings attached to security, social
settings and fear, victimisation experiences, media
consumption habits, media perceptions, and media
consumption's effects. There were about thirty open-
ended and semi-closed questions overall, with each
general category having its own set of defined
subcategories or subjects and proposed questions.
Examples of questions that were posed included ones
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concerning concerns about local crime episodes,
criteria for trusting news, preferences for particular
surroundings, and feelings of safety.

The data analysis employed in this study adhered to
Braun and Clarke's (2006) Thematic Analysis
technique. To guarantee the preservation of
information from audio recordings, the study started
with the transcription of interviews. Transcripts were
then examined in order to make preliminary
inferences, classify concepts, and find possible
connections. The next step was the codification
stage, when codes were created in accordance with
the study questions. Relevant codes, some of which
recurred across numerous themes, were linked to
excerpts from interviews. In order to facilitate a
thorough interpretation of participants' experiences
within the context under examination, this thematic
analysis technique includes data reduction through
the identification of patterns, description, and
categorization of data into themes or categories.

Results and Analysis

Beginning with the main focus of this investigation,
we aimed to identify the most popular media genres
within the context of media consumption habits,
making a distinction  between traditional
communication channels like radio, television, and
newspapers and social media platforms like the
internet and social networks. It's interesting to note
that everyone who just used traditional media had a
rural age range and was between 51 and 60 years old.
This finding is consistent with the literature's general
understanding, which holds that traditional
accessibility measures in rural areas encourage
people to use traditional media more frequently,
while social media—specifically, the internet—is
quickly taking the place of other important
communication channels, particularly for younger
people.

We looked into the participants' opinions of how the
media disseminates news in order to have a better
understanding of the role that the media plays in their
everyday lives. After their answers were examined,
most participants felt that they were not credible,
which was explained by a number of things, most
notably sensationalism. This emotion, which was
evident in their speech, was a result of worries about
the media’s overuse of strong language and graphic
content, as well as its undue interference into
people's private lives through thorough news
coverage. This mistrust of crime-related news fits

with the theory that people view it warily, weighing
it against their personal experiences and those of
others in their social networks. As a "defence
mechanism" against possible misinformation, survey
participants reported using techniques including
cross-referencing multiple sources for the same
news. They also underlined the significance of using
official sources, research, and scientific data to refute
widely held notions that are easily spread through
unofficial means.

A noteworthy discovery emerged from the
conversations among the participants: a considerable
percentage of the sample ranked the sources of
information they preferred in an impromptu fashion.
This order was mostly determined by how credible
each source was thought to be, with some sources
being the most trustworthy for accurate information.
As an example, four respondents thought that
watching television news might verify the veracity of
information that was shared on other platforms.

The study conducted by McCracken (2011)
highlights the significance of trustworthiness in
influencing people's media consuming behaviours on
various platforms. The study's conclusions did, in
fact, highlight a strong relationship between
participants' perceptions of local television news'
credibility and how frequently they watched it. On
the other hand, participants in this study voiced
doubts about social media (the internet and social
networks) and emphasised their worries about the
spread of misleading information. Social media
platforms were recognised as a communication tool
by both users and non-users, but they were not
thought of as the best places to get information.

It became clear from the conversations that the type
and volume of local news and media coverage may
have an impact on people's fear of crime. It is
proposed that people may form individualised
perceptions of crime risk, which are marked by a
sense of serious consequences, lack of control, and
high likelihood of occurrence, when they hear about
specific crime incidents depicted in a very relatable
manner, as if they could happen to them personally.
It is discovered that even while local news coverage
of violent crimes is less common, the combination of
proximity and realism shown in the incidents led to a
greater dread of crime. Local inhabitants may
therefore experience greater degrees of dread in
response to local crime news than they may from
non-local crime news, which may encourage them to
interact with it more on social media sites like
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Twitter. In the current study, most of the sample
consistently reported that their assessment of danger
was highly influenced by the location of the reported
incident.

Apart from the noteworthy observation about the
reported crime's location, identifying criteria were
shown to be significant determinants. Because they
reflect a closer reality, these traits—such as knowing
the victim and/or the offender—were seen as
intensifiers of an elevated sense of risk and terror of
crime. It's interesting that only people from rural
areas brought up this issue. This makes sense when
one considers the literature's frequent association of
rural settings with social integration and links to the
community.

Finally, the type of crime reported has varying
significance for nine individuals in the sample (n =
9), especially when taking into account the crimes
they fear the most. Because of its "global" character
and seeming rise in frequency, terrorism stood out as
a criminal activity to be feared. Given that terrorism
is an uncommon occurrence in many residential areas
and that the media is the main easily accessible
source of information on the topic, it is reasonable to
conclude that the media has a greater influence on the
fear of terrorism than it does on other forms of crime.
There is a clear gender difference in how insecure
sentiments are expressed. Women frequently talk
about feeling uneasy and distrusting of certain places
or circumstances, such as places they've never been
before, dimly lit spaces, remote locations, or places
where there have been disputes.

On the other hand, males view insecurity as a feeling
of losing control under pressure. This is consistent
with the results, which showed that male participants
described their anxiety as feeling "out of control."”

It was apparent from the different conversations
which varies from men to women expressed their
concerns about the fear of crime. It has been
investigated that women have more inclined features
than men towards fear. These findings have been
taken from the study which was conducted by Madriz
(1997) and Guedes (2016), and it was also exposed
males have low inclination towards the fear as
compare to women. These outcomes are steady with
preceding research that revealed that men use to
prefer to obscure from others their real mark of fear
than to expose their weaknesses and worries to them.
Men may have more likely to reveal this propensity
in an effort to reserve a convinced individuality and
place which created questions related to their social

acceptability. According to Sutton and Farrall's
(2004) research, men, for example, were driven by
self-representation to inflate their replies and claim
lower levels of anxiety.

Lastly, among the four participants in this study—
two men and two women—regarding the
significance of one's location of living as a source of
security, no gender disparities were noted. Every
participant expressed a common perception of their
residential neighbourhoods as serene, tranquil spaces
where they have faith in the residents. As a result,
their main worries were related to family and
finances.

Discussion

The main goal of the current study was to investigate
the meanings and contributions made to the media's
influence on the public's fear of crime, as well as any
possible gender- and location-based disparities.
Qualitative interviews were performed with a
representative sample of fifteen Pakistani individuals
in order to accomplish this purpose. The study's
conclusions are consistent with earlier research in
two key ways: first, people from rural areas primarily
rely on traditional media, like television news; and
second, participants generally believe that the media
sensationalises information, which makes people
sceptical of its veracity. Research showing that the
legitimacy of the media affects its effect on fear of
crime lends credence to this scepticism.

For example, readers of non-sensationalist
journalism typically perceive crime more accurately,
which lowers their dread. Moreover, those with
greater knowledge of crime tend to exhibit less dread.
This suggests that choosing less sensationalist media
could result in a more grounded sense of reality and
a consequent decrease in anxiety. Additionally,
studies have shown that a sizeable portion of the
public supports direct and objective news, indicating
that a sizeable portion of the population supports
objective reporting.

When the sample's opinions on social media were
analysed, one important finding was that they were
aware that fake news existed. This outcome is in line
with studies conducted in 2017 by Intravia et al. that
demonstrated  people's awareness of false
information spreading online. Therefore, it was
evident from the current study that while seeking for
information on crime, people turn to other reliable
sources. This is also in line with the results of a study
conducted in 2017 by Hollis et al., which showed that
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information from traditional media sources and
government crime statistics was valued more than
that from social media platforms.

This study adds credence to the theory that people's
fear of crime may be influenced by the kind and
extent of local news and media coverage. This is
consistent with the notion that people use local crime
news as a point of reference to comprehend their
surroundings; furthermore, it is shown that a sizable
portion of people actively seek out crime news as
opposed to passively absorbing it. Local news
increases the participants' sense of risk, encourages
the implementation of different security measures,
and heightens their dread of crime. Furthermore, one
could contend that the influence of the media on
people's fear of crime varies based on their personal
traits, residence, and past victimisation experiences.
This viewpoint is consistent with Banks' (2005)
suggestion that the consumption and analysis of
crime news should be situated within the local
context of each community.

Given the minimal connections shown between
certain media exposures (such as television news)
and elevated fear of terrorism, it is advised that the
role of the media in influencing public opinion and
worries should be approached cautiously. As such,
the effect of the media on the fear of crime is still
complicated, difficult to understand, and raises many
unanswered concerns.

The whole sample in our study communicated their
feelings of insecurity outside of the media in social,
physical, and temporal contexts; they frequently
recognised hints or indicators that may be construed
as menacing. Men expressed feelings of uneasiness
resulting from a perceived loss of control in
frightening settings, whereas women generally
described a persistent sense of distrust and
discomfort in specific environments. Because they
felt a sense of familiarity and ownership over their
physical surroundings, people frequently saw their
house or place of residence as a safe haven (Lupton,
1999). In particular, people who lived in rural regions
reported feeling safer in their communities, with
peace of mind and good neighbour relations being
major contributors to this sense of security.

In rural settings, this sense of security coming from
one's place of home held true for all genders. Locals
assessed the degree to which disorder and criminality
represented genuine risks to their neighbourhood,
frequently believing that their neighbourhood was
safer than other neighbourhoods (Skogan, 1999).

Physical ailments, conflicts, fear of the unknown,
and gloomy circumstances were thought to intensify
uneasy feelings. In particular, people tended to avoid
potentially risky regions during the night,
considering it to be a "unsafe" time due to reduced
sight and an increased sense of threat (Lupton, 1999).
It is imperative to recognise that the primary
constraint on our research is the very small sample
size (n = 15). As researchers attempt to strike a
balance between contextualised understanding and
the wider applicability of findings, the question of
generalizability in qualitative research has generated
a great deal of dispute (Maxwell, 2020; Polit & Beck,
2010The purpose of qualitative research is to shed
light on human feelings and experiences through the
exploration of particular contexts; nevertheless, care
should be taken when extrapolating findings to wider
groups. To make research findings more broadly
applicable, it is advised to employ techniques like
mixed-method approaches, greater sample sizes, and
study replication. As a result, understanding the
study's conclusions in the context of our particular
research environment is crucial, and more research is
needed to support these conclusions.

Conclusions

This qualitative study yields several important
conclusions and implications. First off, conventional
media is still a useful and often used source of
information in rural areas, even with the internet's
unquestionable importance as a communication
tool—especially for younger audiences. Secondly,
further investigation into the matter of news
reliability is necessary, as it seems to be linked to
sensationalism. The spread of false information,
which is especially apparent on social media sites,
emphasises how important it is for people to cross-
reference information from several sources in order
to protect themselves against false information.
Because of this, individuals frequently rank media
sources according to their perceived level of
reliability. For example, people frequently rely on
television news to confirm the veracity of
information they learn via social media. Analysing
how the media shapes people's feelings of crime fear
also yields important information. According to this
study, the location of crime episodes that are covered
by the media is quite important. Particularly,
perceptions of danger and dread of crime are
influenced differently by variables like knowledge of
the offender or victim and the location of the crime
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news. Moreover, the vulnerability hypothesis seems
to provide a useful framework for explaining the
greater levels of fear of crime reported by women in
our sample, which is in line with many previous
studies. According to one theory, those who believe
they are helpless against criminal victimization—a
group that is frequently represented by women and
the elderly—are more susceptible to the effects of
media, especially if they have personally
experienced victimisation in the past.

Lastly, it is important to remember that regular
dialogue about crime encourages preventive
behaviour, which benefits both the general public
and those who have been victims of crime. In this
study, taking preventive action became
commonplace, especially when people read about
possible crimes in their neighbourhood in the media.
As such, the reinforcement of defensive behaviours,
protective measures, and avoidance techniques was
the primary consequence that the participants
reported.
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